DRAFT: DO NOT DISTRIBUTE
The Importance of Being Charming

If you have charm, you don‘t need anything else, and if you don‘t
have it, it doesn’t much matter what else you have.
James Barrie
playwright

CHARM: those personal qualities and actions that stem from a genuine acceptance and love of self
overflowing into loving others and enjoying life and that create the fun and affection making you delightful
and irresistibly attractive to others. (1)

As have many others, | have always wondered about people who are genuinely charming*. They seem
intriguing, so easy to like and wonderful to be with. Without effort, they magnetically draw us to them
immediately as their looks, touches, and words reach out and welcome us. Their good cheer, kind wit, and
gentle caring entice and envelop us in warmth and laughter. Succumbing with a smile, we are captivated by
the charming, enchanted by what charm does to us. Something deep within us makes all of us vulnerable to
the goodwill radiating from them. It captures us much as love does, returning us again to the happiness we
had first in the wombs and arms of our mothers. (2).

Just as love enhances the loved, we are changed by charm’s embrace. We feel warm and wonderful... and
special; and we look it. Our faces soften and we grow younger. We sparkle and dance. We laugh and play
... and love more openly. Under the spell of the charming, we blossom into the persons we want to be and
ought to be--- happy, excited, and loving ourselves and others. The charming see the best within us and our
best qualities come out. Charm works by making the charmed more charming. No wonder we enjoy so
much being with these special people. How do they do it? (3)

They romance the world and the world loves them back. Confident of being well received, the charming
woo us by offering the pleasure of their company and ask of us only the pleasure of our company: good
times together and friendly relationships. Through their personalities, these irresistible people create a
world of affection and laughter and they invite us in. By both subtle and obvious ways, they charm
themselves into our lives. Joining them, we bond through good times. We show our best with them as we
enjoy them and earn their good will. Their impact is always positive and often unforgettable and they live
on in our hearts and minds. By their example and influence, they show us how we could live our lives and
how we should treat others. Who has not yearned to return to the pleasure of their company? Who has not
wanted to be like them?

Except to those who misunderstand personal charm as superficial or manipulative, the word evokes in
many of us happy memories of being with such people. | recall a darling girl in early high school in
Oregon, long forgotten by name but never by impression. She laughed easily and heartily...and good-
naturedly. Attentive and kind to everyone, she always had nice upbeat things to say. Her smile invited
attention and captured everyone’s affection. Another such person was a college fraternity brother, Johnny
Putman, who always amazed me with his magnetic personality and many talents. Everyone who knew him,
both men and women, loved him. Part of the inspiration for this study, Johnny is later described at length.

*Being charming is a matter of degree. People range in likability from normal/average to
personable/engaging up to charming. | would estimate that two or three out of a hundred people are
personable or engaging but only one out of a thousand is charming. There is a small number of
manipulative people who can be charming for the moment when they want something. Just as we don’t call
a person honest because he tells the truth occasionally, we don’t call someone charming because he can be
so occasionally. Being charming is a way of living, not an interpersonal tactic. (3b)

This self-acceptance contrasts sharply with the inflated claims of self-love and personal worth by the
narcissistic braggadocio who is futilely attempting to avoid and cover up his actual low self-esteem.
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I have met a small number of charming persons in my life just as you probably have. Since_charm benefits
the charming as well as the charmed, they are quite successful in their social lives. Their popularity often
propels them into positions of influence and leadership. In high school, they are the best-liked students, the
ones elected president of clubs, classes, or the student body or voted “Wittiest”, “Friendliest”, or ”"Most
Popular”. Sometimes they may just be good 01 boys or girls whom everyone likes. Whether they are
physically beautiful or not, the girls are often elected cheerleaders, homecoming queens, or beauty queens.
Their charming ways make them appear beautiful. In college, the charming again become the presidents of
clubs, classes, or the student body. Often they become the presidents, rush chairpersons, and social
chairpersons of fraternities and sororities. The women are frequently college beauty queens and the
sweethearts and little sisters of fraternities.

Being charming makes becoming successful in all areas of life much easier. In adult life, the charming are
usually quite successful in their occupational pursuits. Depending on their ambition, they become
successful salespersons, managers, executives, and professionals. Since almost everything in business is
done with and through people, charm has a pervasive influence in business interactions. When others enjoy
being with you, they want to hire you and enjoy working with and for you. In life as well as business,
personality is destiny.

While some successful executives gain influence and position by assertiveness, ambition, and ability, the
best lead with healthy amounts of charm. William Battalia, chairman of the prestigious executive search
firm Battalia and Associates, stated that personal charm in a CEO candidate impresses a corporate board of
directors and leaves them awestruck. It often determines whether the candidate gets the job offer. Wall
Street Journal and Fortune frequently have articles discussing executives whose charming personalities
assisted in their successes. There is at least one major company, Southwest Airlines, built around the
charming personalities of its CEO and his top vice-president, Herb Kelleher and Colleen Barrett. (4)

How much people like each other significantly influences how effectively they work together. While
especially significant in sales, customer relations, and business development at all levels of a corporation,
personal charm affects all business activities ranging from brief telephone conversations to extended work
relationships. People prefer to work and do business with those whom they like and trust. It is fascinating to
watch an engaging salesperson quickly establish rapport or an accomplished administrative assistant
astutely handle a difficult problem with someone. | have seen receptionists make visitors fall in love with
their companies and executives lure talented managers to their divisions. (4b)

Although they may be professionally competent, many salespersons, managers and executives function
poorly at work and get fired. They do not know how to get along well with others. While it takes more
than charm to be successful in business, personal charm, when added to other qualities such as
industriousness, ambition, competence, and character, makes success easy to achieve and to maintain.
Personal charm helps you advance as far as your talents can take you ...and often even further. Charm
fused with ambition and leadership creates charisma, but charm without character and competence can lead
to harm and failure. (5)

Charm: a way of getting the answer yes without having asked any clear question.
Albert Camus, 1956

Charming people relate extraordinarily well to a broad range of people and many flock to be around them.
Their pleasing ways cause others to immensely enjoy being with them in every setting from business to
romance. Everything works better when people like and enjoy each other and charm helps people mix well
together. Personal charm is a spice that makes interacting tastier...and more enjoyable for all concerned.
Like lagniappe, it adds a little something extra that makes every encounter more pleasant. It keeps others
coming back.

Thinking about these people was so pleasant that | found myself asking, as psychologists are wont to do,
why is it so enjoyable to be with them? What are they really like? Why do others like them so quickly?
Wouldn’t it be great to be charming? My pleasant reverie into charm inspired a number of interesting and
perplexing questions.



Everything has been figured out except how to live.
J.P. Sartre

I thought that it might be fun to study charm and interesting to find the answers to these questions and the
many others that later arose. Challenging to discover the secrets of liking, popularity, and perhaps love and
exciting to find out how to become charming. As | began to think further about charm, I realized that the
answers could be more than just fun and interesting; they could also be important. The charming may have
valuable lessons to teach us about how to treat others in ways that are morally right as well as pragmatically
beneficial to all concerned. Since it takes so little effort and costs nothing, we should all aspire to be good
companions to our fellow man for it benefits us and them in so many ways. How charming you are, or
aren’t, seems to affect almost every aspect of your life. The charming seem to be able to easily get the jobs,
friends, and love that they want. They may have the answers to some of our most important personal
concerns.

Ordinary people: living without charm

To live is the rarest thing in the world. Most people exist, that is all.
Oscar Wilde

The most fundamental motivation in humans’ lives is the search for enduring positive relationships with
their fellow man. Most people’s activities and satisfactions are concerned with being recognized and
praised, being approved and accepted into groups, being a friend, and loving their children, spouses, friends
and relatives. The charming, who range from being slightly shy to extremely outgoing, enjoy an excess of
these pleasures. But many ordinary people seem to lack much of these satisfactions. Many interactions
between people seem flat and scripted when fun and warmth could be added by a softer tone, the right
word, a twinkling smile, or more heart-felt regard. Adding that little extra would make any ordinary
experience extraordinary and brighten both persons’ days. One sees far too little genuine cheerfulness,
playfulness, sincere interest and concern, warmth, and supportiveness in many relationships, including our
more extended and intimate ones. A dollop of charm could easily be added and spark a positive upturn in a
relationship. Yet it seems that most people either don’t know how to do so or don’t care or dare to add that
spark. It takes little to get back a lot from others but most don’t offer even a little. (6)

Most people believe that they are friendlier and nicer to others than they actually are. If they were as good
as they think they are, they would have large numbers of friends. But they don’t. They are often unaware
of how inhibited they are in sharing their friendliness and caring, however much they may feel it within. In
most social situations, one sees a safe superficial sociability, a fagade of charm with no sincere welcoming
of others. This common social style entails a pleasant demeanor, politeness, brief attempts at humor, and
repeated efforts to talk about trivial matters that don’t matter to anyone. There is no sharing of what they
feel nor is there any interest in each other. Nobody talks about what matters and nobody cares because
nobody listens anyway. The interactions are boring, forgettable, and without impact. As a perceptive
charmer in this study said to me, most people don’t talk and they don’t listen. Not knowing how to make
interacting fun, interesting, or meaningful, they don’t really interact with others because they don’t
anticipate enough desirable consequences in doing so. Our relationships wither because of the withholding
of warmth and playfulness. (7)

Father, forgive them: for they know not what they do.
Jesus

Also people don’t notice how frequently their seemingly innocuous words and actions have distancing
effects on others. They are often blind to how they fail to be even passably nice to others including
colleagues, friends, dates, children, and spouses. Since many individuals have histories of being treated
poorly by parents and peers, it takes very little to make them feel unappreciated and unwelcome and to
terminally injure a potential or existing relationship. After having been hurt by the accidental
thoughtlessness of others, many people become angry in order to not care any longer. Rather than
understanding and forgiving others’ clumsiness and limitations that they too share in abundance, most give



up rather than patch up the relationships. The promise of many relationships fades quickly as people
stumble and fumble with each other. (8)

Too many people appear to walk their all-too-short path through life with few close bonds to others.
Unable to find others with whom they can be happy, they seem to emotionally and physically isolate
themselves and endure dissatisfied lonely lives without close friends or loving spouses. When they meet
someone, they don’t know how to attract and keep these potential partners. They are unable to make their
encounters enjoyable enough for others or even for themselves. Not knowing how to be a good friend, they
don’t form bonds strong enough to keep relationships alive. So, few viable relationships are born from the
large number of people they meet socially. Too many of us have had too many unrealized relationships, too
many lost friendships, and too much lost love. There has been for some time in America a serious decline
in positive bonds and associations between people that has resulted in a marked increase in people’s
unhappiness. (9)

Many people, particularly men, have become accustomed to having few, if any, close friends. They even
block and deny the desire for them. Yet very few would turn away the friendship of someone who treated
them well. | have been in gyms numerous times with over fifty men lifting weights and almost none of
them ever talked to anyone between the exercise sets. How different is that from being in a room with fifty
profoundly disturbed autistic children roaming around and never looking at or speaking to another child?

Having been somewhat ignored, criticized, and rejected at home, school, and playground, most people are
like buds of flowers that never got enough sunshine, warmth, and nourishment to blossom into loving and
playful persons. We all learn how to relate to others out of the matrix of our early relationships with our
families and peers. Unfortunately these experiences were often of limited benefit in what they taught us.
Too often our childhoods were hurtful and quite restricting to our personalities. We seldom learned how to
be really affectionate or to have a lot of fun with our parents. Or how to be genuinely caring with our peers.
Beyond hearing a few limited guidelines, most people never learn how to have a good time with others.
Consequently, few of us know how to attract and to please others or how to develop mutually satisfying
relationships. It would help all of us to ask ourselves why others like us. What is really enjoyable about
being with us?

In their efforts to attract others, many women focus on and obsess about their physical beauty. Affected by
television, magazines, and countless advertisements extolling beauty, many women, and increasingly men,
show excessive concern and unwarranted discontent with their appearances. Women worry about
fingernails and mascara, hairstyle and jewelry, and an inch of fat when they don’t even know how to make
someone happier. Not knowing what would make themselves happy, many men look for shapely breasts
when a loving heart and a good sense of humor would bring them much more happiness. For some, the
curves of the body are more important than whether the person would be a real friend or ally in life to them.
If they became smarter psychologically, they would look for personality and character rather than staring at
shapes.

To marry a woman for her beauty is like buying a house for its paint.
Unknown author

Numerous beauty salons, jewelry and clothing stores, nail care centers, diet centers, cosmetics companies,
exercise facilities, prestige car dealers, and plastic surgeons enjoy brisk businesses catering to those
wishing to make themselves externally attractive to others. At these places, many people expend exorbitant
amounts of energy, pain, money, thought, and time when they should focus their efforts elsewhere. At
enormous costs, they purchase momentary attention from others to their superficial appearances while they
totally neglect making themselves more attractive from within. (10)

Making efforts to improve themselves is admirable but their directions are too often misguided. Neither an
extra inch on their chests nor an inch off their waists is likely to bring them true love or happiness. Their
physiques flourish while their psyches wither through inattention. They work hard to look beautiful when
they need to act beautifully. They become physically attractive but empty shells with little sincere warmth
or depth of character. It seems, to me, a very strange conceit to think that another person is going to find
much satisfaction by merely looking at your beautiful face or body for the duration of your relationship.
How enjoyable is someone’s beauty if the person doesn’t treat you well?



Physical beauty is most important to those superficial persons who are unable to enjoy anything else.
Equally unfortunate, there are persons whose only beauty they will ever show lies in their physical
appearances. But beauty without charm is a cruelly deceptive promise to others. Those who have dated the
beautiful know how briefly it pleases and how quickly it fades. Even the most beautiful look less than
attractive when they show traits all too common to many humans: being shallow, aloof, insensitive, petty,
exploitative, inconsiderate, materialistic, pretentious, self-centered, indifferent, critical, unresponsive,
hypocritical, defensive, emotionally deadened, etc. Unfortunately there are too many men and women who
lose their physical attractiveness as you get to know them.

Since most people have personalities that are quite ordinary, perhaps they think that the sole way they can
compete and stand out in dating and romance is through physical appearance. However, if they developed
their personalities, they wouldn’t have any difficulty with the competition in dating. The most powerful
competitive advantage in life a person could develop is becoming charming. There are many physically
attractive competitors and very few charming ones.

Look around a restaurant or any public event and ask yourself how physically attractive are the various
people and what makes them appear so. | think that you will find that what you assume about their
personalities markedly affects how attractive you find them. Many people are potentially physically
attractive enough but their habitual moods and gestures detract from their appeal. They need to improve
their personalities by developing a warm fun-filled personality.

Few understand the power of the inner beauty they could develop and the significant improvement in their
physical attractiveness that would result. Women I’ve known who seemed the most beautiful were rarely
the most physically attractive in a structural sense. Their engaging personalities made them delightful to be
with and consequently made them seem to be very physically attractive. Also, | have seen lively elderly
ladies and gentlemen who were quite attractive despite their advanced ages. A little charm would make
most people appear far more physically attractive than they could imagine.

Enhancing the pleasure of your company

Personal charm is obviously important in pleasing and attracting others to us. Perhaps less apparent is the
crucial role it plays in making the interaction enjoyable for both persons. While charm allows you to
sparkle and dazzle, being charming is essentially about helping others to sparkle and dazzle too. The
charming make others enjoyable to be with.

The core of personal charm lies in the charmers’ habit of searching for, bringing out, and enjoying
whatever positive potential there is with every person and situation. They look for what is good and
enjoyable rather than what is wrong, lacking, or threatening. Like the lover, the charming enjoy what there
is and ignore what is missing. With them, you are safe to be yourself and are appreciated for whom you are
without having to apologize for what you aren’t. You are just fine just the way you are. Every person and
situation is enjoyed for whatever pleasures it offers.

Whether we recognize it or not, we all often cause how others respond to us; we create our interpersonal
worlds. How much you like and enjoy another often depends on how skillfully you draw out the person’s
best qualities. A management consultant told me how he was very rudely treated in a corporate meeting by
a high level employee. After a few episodes of smoozing the employee, he and the employee became close
friends and have remained so for over thirty years. By his considerable charm, he created a life long friend
out of a difficult beginning.

The charming adeptly elicit and enjoy whatever potential there is in any encounter, whether brief and
limited or more enduring and intimate. Personal charm brings out others’ warmth and fun-loving ways so
that both of you can enjoy being together. The truly charming can make almost anyone enjoyable to be with
because almost everyone has an engaging personality that comes out under the right conditions. When you
make people feel safe and valued, their personalities will unfold into good will and good times before you.
This ability allows the charming to develop and enjoy a very large number of friendly acquaintances and
close friends that ordinary persons lack. Whether with one or many, the charming create for everyone a
friendly fun-filled world in which everyone shines. They charm you in order to enjoy you. (11)




When people don’t relate well to others, they lose many opportunities for more happiness in their lives. |
have seen countless situations in which lives have been seriously diminished due to the lack of charm.
During high school and college, we have the best opportunity we will probably ever have to make friends
and find love. We are surrounded by numerous persons with whom we have a fair amount in common. Yet
many students lack the personality and motivation to attract acquaintances, to form friendships, and to find
love. Most students ignore or reject those who are different and make friends only within narrow cliques or
Greek organizations. While some group members may claim their exclusiveness as a positive quality, the
more insightful recognize their insecurity about being accepted and the lack of a strong sense of self-worth
that motivate their fearful selectivity. Almost all students miss out on the enjoyment and other rewards
they would gain if they made more friends from the numerous students around them daily. In contrast, the
charming make friends everywhere they go by treating strangers better than most people treat their friends.

Friendships and dating relationships often wither and die quiet deaths as one person leaves to pursue
someone else more engaging. Marriages dissolve when a spouse leaves because of being treated in a less
than sensitive and loving manner. Our children too are frequently treated in less than wonderful ways and it
shows in their personalities. Many parents don’t enjoy their children and the children don’t enjoy their
parents. How often does a child with a loving relationship with his parents go bad? How often does
someone reject a charming acquaintance, date, friend, or spouse?

Watch married couples interact in restaurants, parties, and theatres. How excited is their talk? Do they
laugh easily? How affectionate is their touch? Do they really enjoy being together? While some seem
cordial enough and a few happy, most seem distant and disconnected. Too often, their interactions seem to
range from distant to antagonistic. | have often thought that too many people stay in bad marriages because
they are accustomed to poor or indifferent treatment throughout their lives. It is all they have ever known
and all they ever expect and hope for. It is also why they are so vulnerable to affairs with persons who treat
them better.

Life is a very sad piece of buffoonery because we have the need to fool ourselves
continuously by the spontaneous creation of a reality... which from time to time
reveals itself to be vain and illusory.
Luigi Pirandello
Autobiographical Sketch in La Lettere, Rome

Some research studies may paint a prettier picture of marital life because most people lie to themselves and
to researchers. They don’t want to admit to themselves or others what their lives are really like. How can
you admit that the person who claims to love you the most in life treats you so badly? Many persons will
claim that their marriages are satisfying even when they feel misunderstood, unappreciated, and
disrespected by their spouses! How easy is it to acknowledge that you have committed your life to someone
who now makes you unhappy? How many couples do you know well who are genuinely happy and in love
with each other beyond the early infatuation? The answer probably isn’t pretty. Over the years when | have
asked sensitive and sophisticated friends if they know any marriages that are really happy, they answered
that there are very few out of the hundreds they know.

Marital conflict and the high divorce rate (over 50% of new marriages) in our country are seriously
harming many people. In particular, the children are being damaged permanently. Yet dissatisfied spouses
can not and should not be forced to stay together when they are treated poorly and don’t know how to enjoy
being with each other. How many of these marriages and families could be saved if the spouses learned
how to be charming to each other? (12)

The social infrastructure of our society is deteriorating due to many causes but the dearth of stable positive
relationships in our lives is a central cause. Civility, the mildest form of caring and respect of others, is
becoming rarer in our society. Even intelligent individuals such as psychologists and psychoanalysts who
ought to be sensitive and empathic toward others are rude and discourteous toward their colleagues.
Incivility seems rampant in the workplace toward fellow co-workers as well as customers. It appears that
many in our society need to learn simple consideration and introductory etiquette. (13)

Many adults are increasingly unhappy and isolated from others. Unable to find friendship and love from
humans, many seek affection from their pets. They find it easier and safer to lavish love on dogs and cats
rather than spouses, children, and friends. They treat their animals with more affection than they treat



people. And, of course, their pets are more affectionate and playful with them than their spouses, friends,
and children are. While being truly loved can buffer us from the ever-present stresses of life, the most
unconditional love many experience comes from their dogs! The old joke that if you want a friend in
Washington, DC then buy a dog seems increasingly true across America.

Our youths are surrounded daily by numerous peers with whom they could have good times and form good
relationships. Yet too many of our youths experience bullying, rejection, alienation, and drug usage during
high school, isolation and excessive drinking of alcohol in college, and suicide during both periods.
Unskilled in dealing with others, they keep their distance or perhaps associate with a very few others. Not
knowing how to have a good time or how to cultivate a good relationship, many students and young adults
get high or drunk to numb the hurt and loneliness of their lives and to create the only good feelings they
have each day. Not having a confidant, they rely on a chemical. Unable to make a friend, they make a joint.
Rather than finding pleasure in wit, friendship, and adventure, they find thrills in breaking the drug laws
and getting unspeakably stupid through intoxicating substances. For moments they are able to escape their
emotionally bleak lives. No wonder their suicide rates are so high. They haven’t yet learned how to live
well; they don’t know how to bring about and enjoy the good times available with others. In contrast, the
charming live well and have a good time doing it. (14)

Almost all of us have experienced significant hurts and losses in our lives due to the lack of charm. We
have all seen the glances that turned away and the smiles that quickly faded. There were overtures that
weren’t responded to. Some invitations weren’t accepted and some were never reciprocated. Some of us
didn’t get invited to parties or to join clubs or Greek social organizations in college. Others didn’t get
elected to offices. A few were rarely asked out on dates; most were asked but couldn’t sustain the
relationships. Some friendships became deeper and more satisfying but most faded. Sometimes love lived
for moments but all too often it withered and died. Many married for a period and others never married. At
work, some succeeded but most plateaued and some failed. Most of us can recall a situation or two in
which we lost the opportunity for advancement, friendship, or love because we didn’t treat some others
well enough. Few of us will ever realize that we have all lost countless opportunities. However almost all
of us do know that we have experienced some crushing wounds to our personages and lives for want of a
little charm. Who has not been scarred? And who has witnessed these hurts to others without being
moved? (15)

Two memories have always particularly saddened me. While in high school in Oregon, | once saw a
shabbily dressed older man slowly climb to his seat among a happy youthful crowd watching a football
game. Looking self-conscious and unwanted, he seemed to be extremely lonely and dejected, particularly
so because of the contrast with the boisterous crowd’s mood. It seemed like he had been alone his whole
life and would be for eternity. | felt an overwhelming sadness for him and nothing has ever seemed as sad
to me as his empty life and what it might have been. Due to my youth, I didn’t know how to help him.

Years ago in a restaurant in Atlanta, a girlfriend and | discreetly watched a teenager and his date seated at a
table. With tense faces, they looked around the room nervously to avoid looking at each other. Not
knowing how to talk with each other, they said less than ten words to each other in thirty minutes.
Although I was upset by their inability to reach out to each other, | was unable to find some socially proper
means of stimulating a conversation between them.

I have never forgotten these people and there are many others much sadder. There is considerable
unhappiness in many people that is known only to closest intimates, psychotherapists, medical doctors and
the ambulance drivers who pick up suicide victims. As the song states, for many, life goes on long after the
thrill in living is gone. There is so much unhappiness in so many lives that you would think that it “would
break the heart of God”. | hope that this book is helpful to the young couple and that lonely man wherever
they are but it was written for all of us who might enrich our lives by it. The charming people featured in
this book have graciously shared their hearts and lives in this book and elsewhere in order to benefit all of
us.

The early causes of it all



Full many a flower is born to blush unseen
and waste its sweetness on the desert air.

Thomas Gray

Whether remembered or not, each of us decided long ago how we would live among our fellow man. For
almost all of us, life starts with a love affair with our little worlds as we are cared for and comforted by the
soft warm womb and loving arms of our mothers. But for some, it quickly deteriorates from there. Some
were affected even before birth by their interactions with their twins. They came out of birth with
personalities already bent in directions which later interactions would strengthen or perhaps nullify. Some
autistic babies were hurt and shocked so profoundly by the abrupt transition from the ever-pleasing womb
that they retreated into a solitary world within themselves. They chose to not care and to not seek loving
contact with humans. They spend their lives in distraction in order to avoid experiencing wanting another.
Other autistic infants learned a little later in life to leave the world that offered insufficient pleasures to
them and they sought to go within themselves for comfort.

Some babies not given loving touch or caring withered and died in infancy. Other infants became schizoid,
sociopathic, and schizophrenic from being hurt early in life and deciding to keep away from people in order
to protect themselves from further harm. Still others were hurt later and less painfully. Mad at the world
because it did not provide them with what they wanted and not knowing how to do better, they chose to be
angry, anxious, or sad. Rather than enjoying what there is or trying to make things better, they chose
defiance, isolation, and depression. (16)

Most people, though perhaps not hurt early or profoundly, nevertheless succumbed to the life-long
accumulation of stress, indifference, and rejection inflicted on them by parents, relatives, peers, and
authority figures. In their efforts to protect, mold, and teach us, they often tried to do so with various hurtful
means. No doubt believing that they were trying to help us, these people whipped us with their
indifference, criticism, verbal abuse, and bodily assault. While some children took the blows and
responded with a smile and a determined heart, many slowly gave up their ability to show warmth,
laughter, and adventure. By adulthood, they allowed their negative experiences with others to overwhelm
their positive ones and they lost their smiles. They deadened themselves to the world and narrowed their
concerns to their small personal spaces. While polite and civil in behavior, these normal people became
largely indifferent to enjoying others and caring about others. This indifference tells the stranger and the
acquaintance that they don’t really matter, that they are of little or no importance. This indifference always
keeps others strangers and too often it makes them enemies. These ordinary people may have acquaintances
but they essentially remain emotionally alone outside of work and family, and too often even then. Too
many people are dead emotionally while still alive physically. The dearth of fun and friends caused their
too early emotional deaths. (17)

A small number of people were given affection, attention, and material goods by generous parents and
relatives. They were taught to feel entitled without having to earn and to be self-centered without a sense of
mutuality, reciprocity, and attention to others’ feelings and plights. They didn’t learn that in this world
liking, love, and gifts are earned by love, character, and contribution. While most people got so little in
early life and can now only focus on getting, the spoiled got so much that they too can now only focus on
getting. Both groups think that the world owes them a loving; neither group learned to get and give in
loving reciprocity. (18)

However there are those who decided to be good to their fellow humans and their lives reflect that decision.
They have kept themselves alive by smiling and laughing and loving. Finding that they always benefit from
a friend, rarely from a stranger, and never from an enemy, they chose to make friends in life. They knew
that every interaction provides the opportunity to make a friend or an enemy and they chose to make
friends in life. They are the personable and charming people who make the world a lot nicer.

The charming featured in this book decided to treat others very well and to share their fun with others.
Along the paths of their lives, and certainly at their ends, they will leave a long-remembered legacy of
shared laughter and love. They will have touched the lives of many, sometimes momentarily but more
often for a considerable period, and will leave behind many who relished and benefited from their times



together. The charming will be remembered with smiles, appreciation, and love. They made the right
decision. While it is hard at times to show charm toward difficult persons and under trying circumstances,
the charming largely live out that earlier decision. As such, the charming show the rest of us a better way of
living. Without being “do-gooders”, they show us how to do good while living well.

For all of the difficulties and deficiencies that affect ordinary people, there still beats within almost all of us
most of the same needs, feelings, and reactions that characterize the charming. These qualities need only to
be brought out by being facilitated in good company or by the willful decisions of the individual.

Deciding to become charming

All of us have created legacies along our life paths that stem from our earlier decisions. However,
decisions can be changed and you can decide how positive the remainder of your legacy will be. While
few of us will leave behind significant achievements or wealth, all of us can easily leave a trail of
benevolence and good times with others. Becoming charming starts with an easy smile, an open heart, and
a small act. Whether with strangers or loved ones, we can easily take the path of habitually offering
warmth and laughter to others and ultimately leave in our paths numerous friendly acquaintances, a bunch
of friends and loved ones, and a better world. We can all perform “random acts of kindness”. Or we can
live badly, die as empty souls with little fun, few friends and less love, and be quickly forgotten. The
choice is ours (and yours).

To help to understand your legacy so far, you should try to imagine who would show up at your funeral.
Ask how many would feel a deep loss at your death and why. How many people have you deeply affected
in a positive way by your companionship? How much have you enjoyed your life so far? How much have
you laughed and loved? Hopefully there will be both great sadness at your death and great joy at your
having lived because you did good deeds and had great times.

Most of us will leave little beyond our direct impacts on others and yet these impacts can be incredibly
important. Good deeds and good times always make life easier and sometimes they are life transforming.
They take little thought and almost no effort. Humor at the right moment, a smile to a stranger or friend, a
laugh together, or a shared adventure can brighten a day and prompt a positive change for a moment or for
a lifetime. These good deeds spring spontaneously and effortlessly from the hearts of the charming.

All of us can become everyday angels who enjoy doing good. It takes little caring and encouragement to
help many others. As a psychotherapist, | have seen off-hand remarks that have profound effects years
later. Even incidental expressions of caring have kept people alive through periods of adversity. Most of us
can recall memorable incidents in which we were significantly benefited when others assisted us in some
small but important way or provided us with unexpected fun, affection, or kindness. Warmth shown to a
neglected child can help her endure the unhappiness and motivate her success. The love and laughter of a
grandparent can ease a child’s unhappy home life, and the caring shown by a coach or a buddy’s father can
save a boy’s life. You can choose to become one of the good guys in life.

All of us can become little heroes because small acts can be momentous to others’ lives. A small kindness
and an offering of a piece of bread have revived Nazi concentration camp inmates from near-death despair.
A shared joke can remind a depressed person that he can laugh again and that happiness may be possible
too. Setting up a friend with a blind date can result in a happy marriage and life together. Calling a lonely
friend will make his day. A close friendship can prevent a man who has lost his job or spouse from killing
himself. Inviting a shy girl into a sorority will improve her self-esteem, provide her with many new friends,
and expand her social life. Being kind to your former girl friend or spouse can help her through the difficult
process of starting her life over again. Listening to a hurt angry person will diminish the anger and offer a
better perspective on the problem.

We can help people renew their lives by our caring and laughing with them. Since you never know the
effects beforehand, you should spread good and enjoyment through your days. The lives you benefit may
be others’, but the life you enjoy will be yours. You can fill your legacy with fun and good will and it will
shine and endure long after you are gone. Good acts are done by many people, not just the charming.
However, the charming do them continuously as they walk through their lives. The charming spread good



directly by their impacts on others but they also multiply that impact by inspiring and teaching the others to
treat people well.

| teach you the over-man. Man is something to be surpassed.
Friedrich Nietzsche

While the study of charm may be enjoyable and interesting, in final measure it is much more than that. It is
important because it can be of enormous benefit to those of us who could lead much happier lives and to
those whom we touch in our lives. Charm promises much but it can deliver even more. Charm makes
almost everything in life easier but it will not provide the answer to all of life’s problems. Life is not all
perfect for the charming; painful things like poor marital choices, job and financial stresses, sickness, and
difficulties with children also happen to them. The charming also have to contend with the hateful envy
from some of the less personable who resent their popularity and happiness.

However charm can buffer and solve many problems. Perhaps in understanding the secrets of charming
ways, we could find a cure for the ills of loneliness, broken relationships, marital discord, failure, and
unhappiness. Maybe in this book we could draw a map for becoming happy and loving, popular and
successful. We might create a way of living that would make the world nicer and more joyful for many of
us.

The hope for happiness in life will not be fulfilled by buying things, professional recognition, financial
success, or progress in our society. Recall the numerous celebrities who after having earned considerable
accomplishment, recognition, and material riches killed themselves. Secular causes and political policies
improve your world far too slowly. The hope will be fulfilled by your enjoying numerous pleasures in your
daily life and in loving yourself and your fellow humans. Your world will improve one laugh, one
interaction, and one relationship at a time as you add more charm to your daily life. Whether you want to
be successful at work, to be liked, loved, and popular, to have good times and enjoy your life, to benefit
many others, or to leave the legacy of a good life, becoming charming is the most important step toward
accomplishing your dreams. It will surround you with a world of enjoyable and loving relationships and
provide you with a direct path to the greatest happiness possible on earth. (19)

Charming people appeared to be too much fun, too fascinating, and too important to neglect. So | decided
to study the ways of charming people, the art of making people feel wonderful about themselves...and you.

REFERENCES

(1)

Baumeister, R.F., Campbell, J.D., Krueger, J.I., & Vohs, K.D. (2003). Does high self-esteem cause better
performance, interpersonal success, happiness, or healthier lifestyles? Psychological Science in the Public
Interest, 4(1), 1-44.

Bushman, B.J., & Baumeister, R.F. (2002). Does self-love or self-hate lead to violence? Journal of
Research in Personality, 36(6), 543-545.

Campbell, W.K., Foster, C.A., & Finkel, E.J. (2002). Does self-love lead to love of others? A story of
narcissistic game playing. Journal of Personality and Social Psychology, 83(2), 340-354.

Christy, S.C. (1994). The experience of self-loving: A phenomenological investigation. Dissertation
Abstracts International: Section B: The Sciences & Engineering, Vol. 55(3-B), 1216.

Dion, K.K., & Dion, K.C. (1975). Self-esteem and romantic love. Journal of Personality, 43, 39-57.

Patrick, D.R. (1983). Self-love: Toward a conceptual and operational definition. Unpublished doctoral
dissertation. Northwestern University. Dissertation Abstracts International, Apr. 43(10-B), 3371.



Rosenthal, S. (2005). The fine line between confidence and arrogance: Investigating the relationship of
self-esteem to narcissism. Harvard University. Dissertation Abstracts International. Vol. 66(5-B). 2868.

Solimar, V. (1987). The nature and experience of self-love. Unpublished doctoral dissertation. California
Institute of Integral Studies. Dissertation Abstracts International. Jan., Vol. 47(7-B), 3095-3096.

(2)
Baumeister, R.F. & Leary, M.R. (1995). The need to belong: Desire for interpersonal attachments as a
fundamental human motivation. Psychological Bulletin, 117(3), 497-529.

Person, E.S. (1988). Dreams of love and fateful encounters: The power of romantic passion. New York:
Norton.

3)
Curtis, R.C., & Miller, K. (1986). Believing another likes or dislikes you: Behaviors making the beliefs
come true. Journal of Personality and Social Psychology, 51, 284-290.

Hawka, S.M. (1986). The experience of feeling unconditionally loved. Unpublished doctoral dissertation.
Union for Experimenting Colleges/ University Without Walls and Union Graduate School. Dissertation
Abstracts International. Jun., Vol.46 (12-B, Pt. 1), 4385.

Hurley, J.R. & Rosenberg, D.B. (1990). Group members’ gains in acceptance of self and others associated
with leader’s behavior. Genetic, Social, & General Psychology Monographs, 116(4), 413-434.

Liden, R. C., Martin, C.L., & Parsons, C. K. (1993). Interviewer and applicant behaviors in employment
interviews. Academy of Management Journal, 36(2), 372-386.

Matsu-Pissot, C. (1998). On the experience of being unconditionally loved. In R. Valle (Ed.)
Phenomenological inquiry in psychology. (Pp. 321-334). New York: Plenum Press.

McKeachie, W.J. & Lin, Y. (1971). Sex differences in student response to college teachers: Teacher
warmth and teacher sex. American Educational Research Journal, 8(2), 221-226.

Murray, S.L. & Holmes, J.G. (1993). Seeing virtues in faults: Negativity and the transformation of
interpersonal narratives in close relationships. Journal of Personality and Social Psychology, 65(4), 707-
722.

Murray, S.L. & Holmes, J. G. (1994). Storytelling in close relationships: The construction of confidence.
Personality and Social Psychology Bulletin, 20(6), 650-663.

Murray, S.L., Holmes, J.G., & Griffin, D.W. (1996). The benefits of positive illusions: Idealization and the
construction of satisfaction in close relationships. Journal of Personality & Social Psychology, 70(1), 79-
98.

Murray, S.L., Holmes, J.G., & Griffin, D.W. (1996). The self-fulfilling nature of positive illusions in
romantic relationships: Love is not blind, but prescient. Journal of Personality and Social Psychology,
71(6), 1155-1180.

Patrick, D.R. (1983). Self-love: Toward a conceptual and operational definition. Unpublished doctoral
dissertation. Northwestern University. Dissertation Abstracts International, Apr. 43(10-B), 3371.

Pope, B. & Siegman, A.W. (1968). Interviewer warmth in relation to interviewee verbal behavior. Journal
of Consulting & Clinical Psychology, 32(5, Pt. 1), 588-595.

Shapiro, J.G., Krauss, H. H. & Truax, C. B. (1969). Therapeutic conditions and disclosure beyond the
therapeutic encounter. Journal of Counseling Psychology, 16(4), 290-294.

Snyder, M., Tanke, E.D., & Berscheid, E. (1977). Social perception and interpersonal behavior: On self-
fulfilling nature of social stereotypes. Journal of Personality and Social Psychology, 35(9), 656-666.



Swann, W.B., Rentfrow, P.J., & Guinn, J.S. (2003). Self-verification: The search for coherence. In M.R.
Leary & J.P. Tangney (Eds.) Handbook of self and identity. (pp. 367-383). New York: Guilford Press.

Van den Boom, D.C. (1994). The influence of temperament and mothering on attachment and exploration:
An experimental manipulation of sensitive responsiveness among lower-class mothers with irritable
infants. Child Development, 65, 1457-1477.

Van den Boom, D.C. (1995). Do first-year interventions' effects endure? Follow-up during toddlerhood of a
sample of Dutch irritable infants. Child Development, 66, 1798-1816.

(3b)
Campbell, W.K., Rudlich, E.A., & Sedikides, C. (2002). Narcissism, self-esteem, and the positivity of self-
love. Personality and Social Psychology Bulletin, 28(3), 358-368.

Hare, R.D. (1999). Without conscience: The disturbing world of the psychopaths among us. New York:
Guilford.

Haviland, M.G., Sonne, J.L., & Kowert, P.A. (2004). Alexithymia and psychopathy: Comparison and
application of California Q-set prototypes. Journal of Personality Assessment, 82(3), 306-316.

(4)

Battalia, W. (undated). In the final assessment, details make the CEO. Wall Street Journal.

Bennett, A. & Lublin, J.S. (1995). Teflon big shots: Failure doesn’t always damage the careers of top
executives. Wall Street Journal, March 31, p. Al

Brown, D.J. & Keeping, L.M. (1999). Examining the role of affect in transformational leadership. Paper
presented at the Society for Industrial-Organizational Psychology annual conference in Atlanta, GA.

Freiberg, K., Freiberg, J., & Peters, T. (1999). Nuts! : Southwest Airlines’ crazy recipe for business and
personal success. New York: Doubleday.

Hogan, R. (undated). Charisma is costly in the executive suite. Wall Street Journal

MccCartney, S. (1995). Airline industry’s top-ranked woman keeps Southwest’s small-fry spirit alive. Wall
Street Journal, November 30, p. B1.

Sellers, P. (1996). What exactly is charisma? Fortune Jan. 15, 68-75.
Thurston, S. (1994). Southwest’s wacky, low-cost world. Atlanta Journal-Constitution, July 17, p. C1.

Zachary, G. P. (1997). Faces of the 90’s: CEOs are stars now, but why? And would Alfred Sloan approve?
Wall Street Journal, September 3, p. Al. ( See section on Edward Crutchfield of First Union Corp.)

(4B)
Borman, W.C., White, L.A., & Dorsey, D.W. (1995). Effects of rater task performance and interpersonal
factors on supervisor and peer performance ratings. Journal of Applied Psychology, 80(1), 168-177.

Ferris, G. L., Witt, L.A., & Hochwarter, W.A. (2001). Interaction of social skill and general mental ability
on job performance and salary. Journal of Applied Psychology, 86(6), 1075-1082.

Fisher, A. (1997). So you lost your job? Be worried--Be very worried. Fortune, April 28, 378.

Hall, E. J. (1993). Smiling, deferring, and flirting: Doing gender by giving “good service.” Work &
Occupations, 20(4), 452-471.

Harris, A. (undated). How to do ‘bidness’ in Dixie. Atlanta Journal-Constitution.



Lancaster, H. (undated). Managing your career: You can be good at office politics without being a jerk.
Wall Street Journal.

Lefkowitz, J. (2000). The role of interpersonal affective regard in supervisory performance ratings: A
literature review and proposed causal model. Journal of Occupational & Organizational Psychology, 73,
67-85

Liden, R.C., Wayne, S.J., & Stilwell, D. (1993). A longitudinal study on the early development of leader-
member exchanges. Journal of Applied Psychology, 78, 662-674.

Marill, M.C. (undated). Tokyo discovers Southern comfort. Atlanta.

Mottino, F.M. (1996). Whom would you hire? Using the factorial-survey approach to understand employee
selection preferences of on-campus recruiters. Dissertation Abstracts International Section A: Humanities
& Social Sciences 56 (10-A) 4165.

O’Brian, B. & Stern, G. (undated). Contact sport: Nonstop schmoozing propels an accountant into the big
leagues. Wall Street Journal.

Parkinson, B. (1991). Emotional stylists: Strategies of expressive management among trainee hairdressers.
Cognition & Emotion, 5(5-6), 419-434.

Price, L.L. & Arnould, E.J. (1999). Commercial friendships: Service provider-client relationships in
context. Journal of Marketing, 63(Oct.), 38-56.

Strauss, J.P., Barrich, M.R., & Connerly, M. L. (2001). An investigation of personality similarity effects
(relational and perceived ) on peer and supervisor ratings and the role of familiarity and liking. Journal of
Occupational & Organizational Psychology, 74 (5), 637-657.

Tett, R. P., Jackson, D.N., & Rothstein, M. (1991). Personality measures as predictors of job performance:
A meta-analytic review. Personnel Psychology, 44(4), 703-742

Turban, D.B., Jones, A. P., & Rozelle, R.M. (1990). Influences of supervisor liking of a subordinate and the

reward context on the treatment and evaluation of that subordinate. Motivation and Emotion, 14(3), 215-
233.

®)

Hogan, R. (undated). Charisma is costly in the executive suite. Wall Street Journal.

Hogan, R., Raskin, R., & Faazzini, D. (1990). The dark side of charisma. In K.E. Clark & M. B. Clark
(Eds). Measures of leadership. (pp.343-354). West Orange, NJ: Leadership Library of America.

Hudson, R. (1998). Big money in business of manners. Atlanta Journal-Constitution, March 26, p. B6.
Hymowitz, C. (1988). Five main reasons why managers fail. Wall Street Journal, May 2, p. 2-1.

McCarthy, M.J. (1988). Supreme Court to rule on sex-bias case. Wall Street Journal, June 14, p. 2-1.

(6)
Baumeister, R.F. & Leary, M.R. (1995). The need to belong: Desire for interpersonal attachments as a
fundamental human motivation. Psychological Bulletin, 117(3), 497-529.

Quinodoz, J-M. (1993). The taming of solitude. London: Routledge.

(7)
Blieszner, R. & Adams, R.G. (1992). Adult friendship. Newbury Park, CA: Sage Publications.

Epley, N. & Dunning, D. (2000). Feeling “holier than thou”: Are self-serving assessments produced by
errors in self- or social prediction? Journal of Personality and Social Psychology 79(6), 861-875.



Lewis,V. & Donaghue, N. (1999).Self-deprecation and estimates of body size in women. Perceptual and
Motor Skills, 89(1), 166-171.

Miller, S. (1983). Men and friendship. London: Gateway Books.

Moskowitz, D.S. (1990). Convergence of self-reports and independent observers: Dominance and
friendliness. Journal of Personality and Social Psychology 58(6), 1096-1106.

Nardi, P.M. (Ed). (1992). Men’s friendships. Newbury Park, CA: Sage Publications.

Pogrebin, L.C. (1987). Among friends: Who we like, why we like them, and what we do with them. New
York: McGraw-Hill.

Rubin, L.B. (1985). Just friends: The role of friendship in our lives. New York: Harper & Row.

Schlenker, B.R. & Leary, M.R. (1985). Social anxiety and communication about the self. Journal of
Language and Social Psychology 4, 171-193.

Yankelovich, D. (1981). New rules: Searching for self-fulfillment in a world turned upside down. New
York: Random House.

(8)
Adam, B.D. (1978). The survival of domination: Inferiorization and everyday life. New York:
Elsevier/North-Holland.

Duck, S. & Wood, J.T. (1995). For better, for worse, for richer, for poorer: The rough and the smooth of
relationships. In S. Duck (Ed); J.T. Wood (Ed); et al. Confronting relationship challenges. (pp.1-21).
Thousand Oaks, CA: Sage Publications.

Foehrenbach, L.M. & Lane, R.C. (1994). An object relational approach to resistance: The use of
aggression as a barrier to love. Psychotherapy in Private Practice 13(3), 23-42.

Gottman, J.M. & DeClaire, J. (2001). The relationship cure: A 5 step guide for building better connections
with family, friends, and lovers. New York: Crown Publishers.

Knapp, M.L., Stafford, L., & Daly, J.A. (1986). Regrettable messages: Things people wish they hadn’t said.
Journal of Communication 36(4), 40-58.

Kowalski, R.M. (Ed). (1997). Aversive interpersonal behaviors. New York: Plenum Press.

Kowalski, R.M. (Ed). (2001). Behaving badly: Aversive behaviors in interpersonal relationships.
Washington, DC: American Psychological Association.

Levesque, M.J. (1997). Meta-accuracy among acquainted individuals: A social relations analysis of
interpersonal perception and metaperception. Journal of Personality and Social Psychology 72(1), 66-74.

Pipes, R.B. & LeBov-Keeler, K. (1997). Psychological abuse among college women in exclusive
heterosexual dating relationships. Sex Roles 36(9-10), 585-603.

Vangelisti, A. L. (1994). Messages that hurt. In W.R. Cupach and B.H. Spitzberg (Eds). The dark side of
interpersonal communication. (Pp. 53-82). Hillsdale, NJ: Erlbaum.

Vangelisti, A.L. & Young, S.L. (2000). When words hurt: The effects of perceived intentionality on
interpersonal relationships. Journal of Social & Personal Relationships 17(3), 393-424.

(9)
Lane, R.E. (2000). The loss of happiness in market democracies. New Haven, CT: Yale University Press.



Putnam, R.D. (2000). Bowling alone: The collapse and revival of American community. New York: Simon
& Schuster.

(10)
K. Preiss (1999). Hope in a jar: The making of America’s beauty culture. New York: Metropolitan
Books/Henry Holt and Company.

(11)
Lang, F.R. (2004). Social mativation across the life span.

Murray, S.L. & Holmes, J.G. (1993). Seeing virtues in faults: Negativity and the transformation of
interpersonal narratives in close relationships. Journal of Personality and Social Psychology, 65(4), 707-
722.

Murray, S.L., Holmes, J.G., & Griffin, D.W. (1996). The self-fulfilling nature of positive illusions in
romantic relationships: Love is not blind, but prescient. Journal of Personality and Social Psychology,
71(6), 1155-1180.

(12)
Amato, P.R. & Keith, B. (1991). Parental divorce and the well-being of children: A meta-analysis.
Psychological Review, 110(1), 26-46.

Baumeister, R.F. (1993). Lying to yourself: The enigma of self-deception. In M. Lewis, C. Saarni, et al
(Eds.). Lying and deception in everyday life. (pp. 166-183). New York: Guilford Press.

Babor, T. F, Brown, J., & del Boca, F. K. (1990). Validity of self-reports in applied research on addictive
behaviors: Fact or fiction? Behavioral Assessment, 12(1), 5-31.

Blankenhorn, D. (1995). Fatherless America: Confronting our most urgent social problem. New York:
Basic Books.

Booth, A. & Amato, P. R. (1997). A generation at risk: Growing up in an era of family upheaval.
Cambridge, MA: Harvard University Press.

Buunk, B. P. & van der Eijnden, R. J.J. M. (1997). Perceived prevalence, perceived superiority, and
relationship satisfaction: Most relationships are good, but ours is the best. Personality & Social Psychology
Bulletin, 23(3), 219-228.

Cherlin, AJ., Furstenberg, F. F., Chase-Lansdale, P. L., Kiernan, K.E., et al (1991). Longitudinal studies
of effects of divorce on children in Great Britain and the United States. Science 252(5011), 1386-1389.

Clarke-Stewart, K.A., Vandell, D.L., McCartney, K., Owen, M.T., & Booth, C. (2000). Effects of parental
separation and divorce on very young children. Journal of Family Psychology 14(2), 304-326.

Davies, P.T. & Cummings, E.M. (1994). Marital conflict and child adjustment: An emotional security
hypothesis. Psychological Bulletin 116(3), 387-411.

Erez, A., Johnson, D.E., & Judge, T. A. (1995). Self-deception as a mediator of the relationship between
dispositions and subjective well being. Personality & Individual Differences, 19(5), 597-612.

Hadaway, C. K., Marler, P. L., & Chaves, M. (1993). What the polls don’t show: A closer look at U. S.
church attendance. American Sociological Review, 58(6), 741-752.

Hadaway, C.K., Marler, P. L., & Chaves, M. (1998). Overreporting church attendance in America:
Evidence that demands the same verdict. American Sociological Review, 63(1), 122-130.

Hagedorn, JW. (1996). Happiness and self-deception: An old question examined by a new measure of
subjective well-being. Social Indicators Research, 38(2), 139-160.



Hout, M. & Greeley, A. (1998). What church officials’ reports don’t show: Another look at church
attendance data. American Sociological Review, 63(1), 113-119.

Lurtz, P.K. (1999). Partner similarity and relationship satisfaction among couples. Unpublished doctoral
dissertation. Saint Louis University. Dissertation Abstracts International Section A: Humanities & Social
Sciences. Vol. 60(4-A), 1026.

McCloud, M.T. (2007). Single and looking beats empty marriage. Atlanta Journal-Constitution, January
28, B1& B3.

McLaughlin, B. P. & Rorty, A. O. (Eds.) (1988). Perspectives on self-deception. Berkeley, CA: University
of California Press.

Paulhus, D. L. & John, 0. P. (1998). Egoistic and moralistic biases in self-perception: The interplay of self-
deceptive styles with basic traits and motives. Journal of Personality, 66(6), 1025-1060.

Pierce, K. A. & Kirkpatrick, D.R. (1992). Do men lie on fear surveys? Behaviour Research & Therapy,
30(4), 415-418.

Presser. S. & Stinson, L. (1998). Data collection mode and social desirability bias in self-reported religious
attendance. American Sociological Review, 63(1), 137-145.

Robinson, M.D. & Ryff, C. D. (1999). The role of self-deception in perceptions of past, present, and future
happiness. Personality & Social Psychology Bulletin, 25(5), 595-606.

Smith, T. W. (1998). A review of church attendance measures. American Sociological Review, 63(1), 131-
136.

Woodberry, R. D. (1998). When surveys lie and people tell the truth: How surveys oversample church
attenders. American Sociological Review, 63(1), 119-122.

Wallerstein, J. S., Lewis, J., & Blakeslee, S. (1989). Second chances: Men, women, and children a decade
after divorce. New York: Houghton-Mifflin.

Wallerstein, J. S., Lewis, J., & Blakeslee, S. (2000). The unexpected legacy of divorce. New York:
Hyperion.

Waters, R. (2001). The 30 years’ war. Psychotherapy Networker March/April, 39-52.

Whitehead, B.D. (1996 ). The divorce culture: How divorce became an entitlement and how it is blighting
the lives of our children. New York: Knopf.

(13)

Alcover de la Hera, C.M. (2002). Incivility in the workplace and organizational climate: Towards the
formulation of the construct climate for civility in organizations. Revista de Psicologia Social Aplicada,
12(1), 79-103.

Buccino, D.L. (2000). Manners matter: Accountable psychotherapy as well-mannered behavior. Journal of
Systemic Therapies, 19(1), 50-58.

Pearson, C.M., Andersson, L.M. & Porath, C.L. (2005). Workplace incivility. In S. Fox & P. E. Spector
(Eds.) Counterproductive work behavior: Investigations of actors and targets. (p.p. 177-200). American
Psychological Association, vii, 329pp.

Richards, A.D. (2003). Psychoanalytic discourse at the turn of our century: A plea for a measure of
humility. Journal of the American Psychoanalytic Association, 51 (Suppl.), 73-89.

Roberts (1985). A plea for professional civility. Professional Psychology: Research and Practice. 16(4),



Winstead (2000). Service behaviors that lead to satisfied customers. European Journal of Marketing, 34 (3-
4), 399-417.

(14)
Aronson, E. (2000). Nobody left to hate: Teaching compassion after Columbine. New York: W. H.
Freeman.

Avila, C. (2001). Distinguishing BIS-mediated and BAS-mediated disinhibition mechanisms: A
comparison of disinhibition models of Gray (1981,1987) and of Patterson and Newman (1993). Journal of
Personality and Social Psychology 80 (2), 311-324.

Avila, C. & Parcet, M.A. (2000). The role of Gray’s impulsitivity in anxiety-mediated differences in
resistance to extinction. European Journal of Personality 14(3), 185-198.

Bell, R.A. & Daly, J.A. (1984). The affinity-seeking function of communication. Communication
Monographs, 51(2), 91-115.

Berenbaum, H. & Connelly, J. (1993). The effects of stress on hedonic capacity. Journal of Abnormal
Psychology 102(3), 474-481.

Blum, K., Braverman, E.R., Holder, J.M., Lubar, J.F., Monastra, V.J., Miller, D., Lubar, J.O., Chen, T.J.H.,
& Comings, D.E. (2000). Reward deficiency syndrome: A biogenetic model for the diagnosis and treatment
of impulsive, addictive, and compulsive behaviors. Journal of Psychoactive Drugs 32, (Suppl.), 1-68.

Burleson, B.R. (1986). Communication skills and childhood and peer relationships: An overview. In M. L.
McLaughlin (Ed.), Communication yearbook 9 (pp.143-180). Beverly Hills, CA: Sage.

Carver, C.S. & White, T.L. (1994). Behavioral inhibition, behavioral activation, and affective responses to
impending reward and punishment: The BIS/BAS Scales. Journal of Personality and Social Psychology
67(2), 319-333.

Cooper, M.L., Frone, M.R., Russell, M., & Mudor, P. (1995). Drinking to regulate positive and negative
emotions: A motivational model of alcohol use. Journal of Personality and Social Psychology, 69, 990-
1005.

Ernst, J.M. & Cacioppo, J.T. (1999). Lonely hearts: Psychological perspectives on loneliness. Applied &
Preventive Psychology 8, 1-22.

Gordon, S. (1976). Lonely in America. New York: Simon and Schuster.

Hawkins, J.D., Catalano, R.F., & Miller, J.Y. (1992). Risk and protective factors for alcohol and other drug
problems in adolescence and early childhood: Implications for substance abuse prevention. Psychological
Bulletin 112(1), 64-105.

Hamlin, M. (1991). Problem drug use. In R. Cochrane (Ed); D. Carroll (Ed); et al. Psychology and social
issues: A tutorial text. ( pp.84-94). London: Falmer Press/Taylor & Francis, Inc.

Heubeck, B,.G., Wilkinson, R.B., & Cologon, J. (1998). A second look at Carver and White’s (1994)
BIS/BAS scales. Personality & Individual Differences 25(4), 785-800.

Jamison, K.R. (1999). Night falls fast: Understanding suicide. New York: Vintage.

Koob, G.F. & Le Moal, M. (1997). Drug abuse: Hedonic homeostatic dysregulation. Science 278(5335),
52-58.

Kurzban, R. & Leary, M.R. (2001). Evolutionary origins of stigmatization: The functions of social
exclusion. Psychological Bulletin 127(2), 187-208.
Lane, R.E. (2000). The loss of happiness in market democracies. New Haven, CT: Yale University Press.



Laviola, G., Adriani, W., Terranova, M.L., & Gerra, G. (1999). Psychobiological risk factors for
vulnerability to psychostimulants in human adolescents and animal models. Neuroscience & Biobehavioral
Reviews 23(7), 993-1010.

Lowe, G. (1990). Alcohol: A positive enhancer of pleasurable expectancies? In D.M. Warburton (Ed); et
al. Addiction controversies. (pp. 53-65). London: Harwood Academic Publishers.

Lucas, R.E., Diener, E., Grob, A., Suh, E.M., & Shao, L. (2000). Cross-cultural evidence for the
fundamental features of extraversion. Journal of Personality and Social Psychology 79(3), 452-468.

MacLean, M.G. & Lecci, L. (2000). A comparison of models of drinking motives in a university sample.
Psychology of Addictive Behaviors 14(1), 83-87.

Merrill, J.C., Kleber, H.D., Shwartz, M., Liu, H., & Lewis, S.R. (1999). Cigarettes, alcohol, marijuana,
other risk behaviors, and American youth. Drug & Alcohol Dependence 56(3), 205-212.

Miller, L.D. (1994). Adolescents, self-esteem, and substance abuse. In J.A. Lewis (Ed); et al. Addictions:
Concepts, and strategies for treatment. (pp. 349-357). Gaitersburg, MD: Aspen Publishers.

Miller, W.R. & Brown, S.A. (1997). Why psychologists should treat alcohol and drug problems. American
Psychologist 52 (12), 1269-1279.

Nansel, T.R. et al. (2001). Bullying behaviors among US youth: Prevalence and association with
psychosocial adjustment. Journal of American Medical Association 285, Apr. 25, 2094-2100.

Newcomb, M.D. & Bentler, P.M. (1988). Impact of adolescent drug use and social support on problems of
young adults: A longitudinal study. Journal of Abnormal Psychology 97(1), 64-75.

Putnam, R.D. (2000). Bowling alone: The collapse and revival of American community. New York: Simon
& Schuster.

Ruch, W. (1994). Extraversion, alcohol, and enjoyment. Personality & Individual Differences, 16(1), 89-
102.

Sadava, S.W. & Pak, A.W. (1994). Problem drinking and close relationships during the third decade of life.
Psychology of Addictive Behaviors 8(4), 251-258.

Verheul, R., van den Brink, W., & Geerlings, P. (1999). A three-pathway psychobiological model of
craving for alcohol. Alcohol & Alcoholism 34(2), 197-222.

Watson, D. & Clark, L.A. Extraversion and its positive emotional core. In R.Hogan (Ed), J.A. Johnson
(Ed); et al. Handbook of personality psychology. (pp. 767-793). San Diego, CA: Academic Press.

Youniss, J., McLellan, J.A., & Strouse, D. (1994). “ We’re popular, but we’re not snobs”: Adolescents
describe their crowds. In R. Montemayor (Ed), G.R. Adams (Ed); et al. Personal relationships during
adolescence. (pp.101-122). Thousand Oaks, CA: Sage Publications.

Zuckerman, M. Joireman, J., Kraft, M., & Kuhlman, D.M. (1999). Where do motivational and emotional
traits fit within three factor models of personality? Personality & Individual Differences 26(3), 487-504.

(15)

Gransee, J.M. (2001). Minimal dating as a result of repeated futile dating attempts: An enhancement of
cognitive theory approaches. Dissertation Abstracts International : Section B: The Sciences & Engineering,
Vol. 61(10-B), 5588.

(16)
Catalano, R.A. (Ed.). (1998). When autism strikes: Families cope with childhood disintegrative disorder.
New York: Plenum Press.



Frost, E. (1999). Notes on autism research. Zeitschrift fuer Psychoanalytische Theorie und Praxis 14(4),
416-437.

Garnet, K.E., Glick, M., & Edell, W.S. (1993). Anhedonia and premorbid competence in young,
nonpsychotic psychiatric inpatients. Journal of Abnormal Psychology 102 (4), 580-583.

Kluewer, R. (1997). Taking a look at the world of autism. Zeitschrift fuer Psychoanalytische Theorie und
Praxis 12(2), 151-165.

Mitrani, J.L. (1996). A framework for the imaginary: Clinical explorations in primative states of being.
Northvale, NJ: Jason Aronson, Inc.

Mitrani, T. (Ed); Mitrani, J.L. (Ed); et al. (1997). Encounters with autistic states: A memorial tribute to
Frances Tustin. Northvale, NJ: Jason Aronson, Inc.

Perry, J.C., Roy, C.A., & Simon, B. (2004). Gross overall psychological trauma in relationship to Axes |
and Il and overall functioning. Canadian Journal of Psychoanalysis 129(2), 252-278.

Pionelli, A. (1992). From fetus to child: An observational and psychoanalytic study. London: Routledge.

(17)
Coate, M. (1964). Beyond all reason. London: Constable. p.214

Des Pres, T. (1976). The survivor: An anatomy of life in the death camps. New York: Oxford University
Press.

Jamison, K.R. (1999). Night falls fast: Understanding suicide. New York: Vintage.

Keltner, D. & Bonanno, G.A. (1997). A study of laughter and dissociation: Distinct correlates of laughter
and smiling during bereavement. Journal of Personality & Social Psychology, 73(4), 687-702.

(18)
Boris, H.N. (1994). Envy. Northvale, NJ: Jason Aronson.

Harris, J.R. (1998). The nurture assumption: Why children turn out the way they do. New York: Free Press.
Salovey, P. (Ed.). (1991). The psychology of jealousy and envy. New York: Guilford Press.

Suls, J. & Wills, T.A. (Eds.). 1991. Social comparison: Contemporary theory and research. Hillsdale, NJ:
Lawrence Erlbaum Associates.

Volkan, V.D. & Rodgers, T.C. (Eds.). (1988). Attitudes of entitlement: Theoretical and clinical issues.
Charlottesville, VA: University Press of Virginia.

(19)
Currie, D. (2000). How we behave at the feast: Reflections on living in an age of plenty. New York:
Harper-Collins.

Etzioni, A. (1998). Voluntary simplicity: Characterization, select psychological implications and societal
consequences. Journal of Economic Psychology 19(5), 619-643.

Frank, R. H. (1999). Luxury fever: Why money fails to satisfy in an era of excess. New York: Free Press.
Freeman, J. (1980). Happy people. New York: Harcourt, Brace.
Lane, R.E. (2000). The loss of happiness in market democracies. New Haven, CT: Yale University Press.

Rennie, T.A.C. & Woodward, L.E. (1948). Mental health in modern society. New York: Commonwealth
Fund.



Sheldon, K.M., Elliot, A.J., Kim, Y., & Kasser, T. (2001). What is satisfying about satisfying events?
Testing 10 candidate psychological needs. Journal of Personality and Social Psychology 80(2), 325-339.

Srivastava, A., Locke, E.A., & Bartol, K.M. (2001). Money and subjective well-being: It’s not the money,
it’s the motives. Journal of Personality and Social Psychology, 80(6), 959-971.



